
Advertising in the Annals of Emergency Medicine places your 
branded message alongside trusted, quality editorial content 
—a must-read for today’s emergency physicians. 

Members of the ACEP Partner Collaborative qualify to receive
the following print and digital advertising discounts:

Website advertising
Monthly unique visitors: 32,119
Monthly visits: 39,459
Monthly page views: 70,680
US visits: 43%
Banner impressions: 115,000 average US impressions/month

Email advertising
eTable of contents (eTOC) 

Sends/issue: 73,000 opt-ins (includes all ACEP members)

Article-in-press alerts (AIPs)

Sends: 2,800 opt-ins
Average sends/month: 4
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	 Print

•	 Maximum frequency 
discount regardless of 
schedule commitment

•	 Purchase two print 
advertisements, receive a 
third print ad at no charge

	 Digital

•	Purchase two email 
banners, receive a  
third email banner  
at no charge

For more details about advertising opportunities, current rates and ad specs,  
please contact our sales representative: 
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Tel: 212-633-3835
k.naylor@elsevier.com
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